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Quick Facts

5,000yearsold ancientcivilization

28 states,8 unionterritories

3.28mn. sq.km of total area,of which
7,516km. of coastline
(991% larger than Italy)

World's largest democracy with
1.3billionpeople
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StableGovernmentwith a singleparty
majority.

22 official state languagesgommunication
& businessEnglisrandHindi

LYRAI Q& 9 E lifionli Y
(AprcFeb 2225.41% )

As of Mar 22 foreign exchange reserve
India stood at US$ 617.@fllion .
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Government & Education

é Government Education

el

Central Gov.
Prime Minister

A Indiafollows 10+2 pattern for

academicslt implies10 years
of schoolingand 2 years of
junior college

Post 12th standard, degree
coursesspanoverthe duration

A With introduction of the

National EducationPolicy2020,
governmentproposedfor new
academic structure it will be
gradually shifting all boards
and schools to 5+3+3+4

| | of 3-5 years, depending on educationsystem
' the specializations
State Govs. (28) Union Territories (8) Current Academic Structure New academic Structure
Chief Minister Gov Central Admin. Gov. 10+2 5434344

| | Age 16 to 18 T
| 02 Years Junior College Age 14 to 18 Secondary
Class 11th to 12th Class - 09 to 12 J_
St ::Dlsénﬁt t Age 11to 14 I\Idl
ate collector Age 10to 15 Class - 06 to 08 adle
| & Vs Secondary +
Age 08to 11
| Class 5thto 10th Class - 03 to 05 Preparatory
1
Blocks Municipal Municipality
Tehsildar Corporation
Primary Foundational
Age 03 to 06
Class - Preschool
Villages Ward . . . L= < ..
Sarpanch Indian parents give a lot of importance to their O K A fidaderaic
performance
. They even spend huge part of their savingsto fund their OK A f F
Governmentmandateisfor 5 years education
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{ New Delhi

Capital of India
Populationr32 Million
GDP US$293.6 Billion
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{ Ahmedabad

State: Gujarat
Population8 Million
GDPRUS$8 Billion
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( Mumbai

State: Maharashtra
Populatior20 Million
GDPRUS$310 Billion
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( Pune

State: Maharashtra
Populatior9 Million
GDPRUS%9 Billion
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( Bangalore

State: Karnataka
Populationr13 Million
GDPRUS$110 Billion
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Chennai

{ Surat

State: Gujarat
Population7 Million
GDPRUS$$59.8 Billion
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{ Kolkata

State: West Bengal
Populationr15 Million
GDRUS$250 Billion
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( Visakhapatnam A

State: Andhra Pradesh
Population2 Million
GDPRUS$48.5 Billion
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{ Hyderabad )

State: Telangana
Populatior10 Million
GDRUS$33.5 Billion
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{ Chennai

\

State: Tamil Naidu
Populatior11 Million
GDRUS$36 Billion
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Characteristics of the Population T
% Distribution of population by age in India As per Census 2021, Literacy rate of India 2021 is 74.04%.
(As per census report) % OF LITERACY
31% 289% i I
13% 0 Male
,_\ 9% 56%
Top 10 States with High % of Literacy
0-15 15-30 30-45 45-60 60-80
In 2020, the sex ratio of the total population in India is 108.18 males R —— % of Literacy
per 100 females.
Kerala 94.0C
Lakshadweep 91.8t
% OF RELIGION DIVERSITY Mizoram 91.32
Other Religion 1 0.9% Goa 88.7C
Jain = 0.4% Tripura 87.22
Buddhist 1 0.7% Daman & Diu 87.1C
Sikh = 1.7% Delhi 86.21
Christian = 2.3% Chandigarh 86.0%
Muslim m— 14.2% Puducherry 85.8E
Hindu —— 7O 8% Andaman & Nicobar Island 83.62
. 0 . . . . Himachal Pradesh 82.8C
0% 20% 40% 60% 80% 100% Maharashtra 82 34

The average life expectancy of India is about 69.66 years(as of 2019
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Workforce

Some of The Popular Career Choices

A World's secondlargestEnglishspeakingountry

A World's youngestcountry with 64 % of its population in the working @ o A - ,
K \
agegroup. ;L Doctor ' Civil Service
A Oneof the largestnetworksof highereducationinstitutions (8,997 total Romass: oo
AICTE approved institutes in India, out of which 3,627 offer Engineers forces y
undergraduate courses, 4,790 offer postgraduate and 3,994 offer J
diplomacourses)
T*w
Merchant @ v L
A 38.5 million studentsenrolledin highereducationin 201920 Navy [.-- -t 3 ii;_ Scientist
Steam wise Distribution of Under Graduates (FY20) .
Accountant Businessmer
Engineering i ——" :l
7]
g Managemen
—_— d ‘
Others Teachers m3 Consultant
Home Science — /
Agriculture |—
Lawyer Technolo
IT & Computer |——— " ¥ )
Commerce i ——
Arts Artist Fashion

0% 5% 10% 15% 20% 25% 30% 35%
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Salary Comparison by Profession (Entry Level) Average Salary Increment Per Year (%)
Profession Aver?g::nrg?r:lrﬁalary
Technology8%
Program Manager (IT) O¢cgop
Data Scientist 01587 Pharmaceuticals%
Life Sciences Consultant ‘01439
Healthcare Consultant 0975 Consumer Product8%
Chartered Accountant 0862
Human Resources Manager 0716 B 5 erces
Software Developer/ Software Enginee 0617 Manufacturing-7 %
Data Analyst 0617
Java Developer 0514
Restaurant Manager ‘0498
Legal Advisor 0489 Energy4.6 %
Journalist 0379
Interior Designer 0314
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Food Habits and Consumer trends

A Indianfood reflects a perfect blend of variousculturesand ages Justlike Indian culture, food in India hasalso been influencedby

variouscivilizations

A Represents variety of regionaland traditional cuisinesnative to the Indiansubcontinent Giventhe diversityin soil, climate, culture,

ethnicgroups,andoccupationsthesecuisinesvary substantiallyand uselocallyavailablespices herbs,vegetablesandfruits.

A Therearemainly4 mealsin a Dayi.e. Breakfast].unch,Snacks Dinner

Breakfast

Atypicalbreakfastin Indiavariesdepending
onregion

A breakfast plate in India might include
dosas(thin crepesmade of lentils) or idlis
(steamed rice-dough pancakes), and
different dips and chutneys, as well as
spicedpotatoes

Lunch and Dinner

Thecore of a typical Indianlunch or dinner
is rice, or a flatbread, and a lentil stew
(dal). Therewill also be a vegetarianstew,
and if non-vegetarian,a meat, chicken,or
seafoodcurry

Snacks

A snackis a smallportion of food generally
eaten between meals Snackscome in a
variety of forms including packagedsnack
foodsandother processedoods
SnackKoodsare a significantaspectof Indian
cuisine, and are sometimesreferred to as
chaat




Spending Habits of Indians

A Indiais expectedto becomethe third-largest
consumemarketby 2030

A Indians allocate their money for different
types of expendituresover the course of a
month.

A Indianconsumergendto buyfreshproduce

A Traditionally used to buy from & Y A Nbry | &
mom & pop stores compared to modern
storeslike supermarkets

A Share of organized retail as well as e-
commercehas been increasingover the last
10years

A Pandemic has given impetus to digital
paymentsandshopping

A Food & grocery contribute a major share to
the spendingof an averagelndian,followed by
transportationand utility bills.
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Furnishing
3%

Restaurants

Housing, Water, 2%

Electricity, Gas
Clothing & 14% Education
Footware 4%
7% Communication
Alcoholic / 2%
beverages

2%

Food
30%

Health
5%
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